
04/30/2014 - 05/02/2014Results for “coachella”

Reach
Reach measures the range of influence of your brand. To get this percentage, we look at the number of unique authors and divide
that number by the total results.

Repeat
Repeat measures the likelihood that consumers who are talking about your brand (good or bad) will do so repeatedly.

Strength
Strength measures the likelihood that your brand is being discussed in social media. We calculate this by taking mentions within the
last 24-hours and dividing by possible reports.

Perception
Perception is the ratio of reports that are generally positive to those that are generally negative.
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